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Garnier's objectives were to use the
ve ayopa 400ml ‘- point of sale advertising as a tool to
50090 promote their special offers for their
250m| . products in the Carrefour Chain of
——— 1 ERDCTE Supermarkets and Orphanides Chain o
‘SARNICR Supermarkets.

The glass show case scrolling dipslays
dogether with the City Lights byt hte
endtrances of all supersmarkets manged
to create maxium impact aroung the
product promotion.

The campaign was successful and
produced positive results.
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